%% INFILLION
2023 CONSUMER TIME SAVINGS

Infillion ad products specialize in producing premium consumer attention. One key way
we do this is by reducing the number of ads in each ad pod - letting users focus on a
rich immersive experience rather than a firehose of commercials.

The net effect is better performance. But another, 1,340,000 hours is alot. A number that big can be
less-talked-about benefit is time savings. In 2023, hard to wrap your head around. So let’s compare
we gave users back 1.34 million hours of time that number to other large time commitments to
that would have otherwise been spent watching see how it stacks up:

commercials.
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All of these numbers can translate to positive sentiment for your brand.
After all - you'’re the one sponsoring their time savings.

Interested in saving consumer time and maximizing attention on your message?
Reach out to the Infillion team today.



